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- Medeiros Holsteins
Laton, California
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Participating Co-ops
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MMPA

UPSTATE NIAGARA
COOPERATIVE, INC.



Publications



Member Magazine Third Place

Milk Messenger
Michigan Milk Producers Association
MMPA Communications Team



Member Magazine Second Place

Half & Half Spring and Summer 2022

Dairy Farmers of America
DFA Communications Team



Member Magazine First Place

G@®p)) 2021 ANNUAL REPORT ISSUE

Dairymen’'s Digest
Associated Milk Producers Inc.
AMPI Communications Team - Sarah Schmidt & Nickie Sabo



Member/Employee Newsletter Third Place

JULY 2022

July is
Ice Cream

Employee Spotlight:
Tony Ratliff

Great Gallon Giveback
for June Dairy Month!

Milkline Scavenger Hunt

entered to win

o Roxy to be ent mit your answers to Roxy ti
n@udaz.org | Answers t e erl y: rhelman@uda:
1.Which president designated July as Ice Cream Month?

g | Answers are lo

2.Can you find Legal Forms in the EAP?
3.How many times do you o attend the gym to earn a §
4.Whatis the primary purpose of storm drains?
5.How do you join the Food Safety Culture Tea

Milkline Employee Newsletter
United Dairymen of Arizona
Roxy Helman



Member/Employee Newsletter

Second Place

IIN THIS ISSUE
EXECUTIVE REPORT
LEADERSHIP SEHOLARSHIPS, CONT.

‘SALES REPORT: JULY RESULTS
[ —————

MAVIGATING SUPFLY CHAIN CHALLENGES
2022 WTCRN REFLECTIONS

'BOARDMAN STEAM AUDIT
2022 INTERN REFLEGTIONS, CONT.
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URIEL CARRILLO is the son of Antonio and
Beatriz Carrllo of Stanfleld. He Is currently
attending Oragon State Unlversity and
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goalof working In the recl esots Industry.
Urel spent his summar at our Boardman
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ddar Chatter Employee Newsletter
Tillamook
TCCA Corporate Communications



Member/Employ

ee Newsletter

First Place

DFA 101: BEVERAGE
AND DAIRY FOODS
Alook at one of our
commercial division
teams develop prod

key custome

thescoop Sprin

MELTING MATTERS:
BORDEN MELTS

New creamy, deliciou e
melts for your next sandwich
or burger, brought to you by
Borden” Cheese.

THIS MARK MATTERS. ) 2F8

b XF

TRENDS TOLIFE

LONG HOLLOW
DAIRY FARM
The Milli

out family v

, an odds-defying
cow named Miracle.

DFA 101: OUR SOCIAL
RESPONSIBILITY REPORT
How we showcase DFA's
commitment to take care

of our planet, our land, our
communities, our family farm-
owners and our employees.

SUMMER LUME 2

PLUGRA RELEASES PERSONAL AND
SPREADABLE BUTTER PROFESSIONAL GROWTH
'WITH SEA SALT, FOR ALL EMPLOYEES
OLIVEOIL WITH DAIRYU

A look at a new product Grow your sl with DFA's
category produced by our Performance and Developm
\premium butter brand. Portal: DairyU.

THIS MARK MATTERS. ) 2F8.

g and Summer 2022

Dairy Farmers of America
DFA Communications Department



Annual Report Third Place
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Strength through perseverance

Our Proud Legacy - NDA/Darigold 2021-2022 Annual Report

Darigoid
Chris Arnold, Klein & Klein Consulting, Anita Williams Graphic Design, Darigold
Finance Team



Annual Report Second Place

2021 ANNUAL REPORT

s e THE POWER OF CONNECTING—AND CONVENING

and growing where our

employees, k. In rural
America, agicultur s the econornic engine that keeps towns . e e

been. Together wil

et el oy = e ot o

2021 Land O’'Lakes, Inc. Annual Report
Land O’Lakes, Inc.
Land O’Lakes Communications & Design Studio



Annual Report First Place

2021 Annual Report

Tillamook
TCCA Corporate Communications



Cover Design Third Place

2021 Annual Report: An

G Unprecedented Year of Growth
Maryland & Virginia Milk Producers
Cooperative Association
MDVA Communications Team




Cover Design Second Place

Cover of the Spring 2022 Issue of
Half & Half Magazine

Dairy Farmers of America
DFA Communications Department




Cover Design First Place

Co-op Crafted AMPI Stewardship Report
With care Associated Milk Producers Inc.

AMPI Communications Team - Sarah
Schmidt & Nickie Sabo

2020 AMPI| Stewardship Report




Photography Third Place

Family Photo
Maryland & Virginia Milk Producers Cooperative Association
MDVA Communications Team and ALH wordandimage



Photography Second Place

\

“Feeding Dandelions” in the fall 2022 issue of Half & Half magazine
Dairy Farmers of America
Shaun Cloud



Photography First Place
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Prairie Farms Painted Canyon
Prairie Farms
Prairie Farms Marketing Team



Best of Show: Publications

Annual Report:

2021 Annual Report

Tillamook
TCCA Corporate Communications






Column/Editorial Third Place

Baby Formula Shortage Spotlights the Value of Real Dairy
Farm First Dairy Cooperative
Julie Sweney



Column/Editorial Second Place

Milk Minute: Bringing Superior Dairy’'s Experiences to MMPA
Michigan Milk Producers Association
Brad Parks



Column/Editorial First Place

Milk Minute: Taking Charge of Change
Michigan Milk Producers Association
Doug Chapin



Feature Story Third Place

A Commitment to Quality

Tillamook
Chandra Allen



Feature Story Second Place

From Cow to Curd to Counter

FarmFirst Dairy Cooperative
Julie Sweney



Feature Story

Perfect Pairing - The Link Between Compost & Milk
Maryland & Virginia Milk Producers Cooperative Association
MDVA Communications Team



News Story Third Place

Scientist "confident” U.S. dairy will mitigate methane emissions
Darigold
Tafline Laylin



News Story Second Place

Sharing Our Stewardship Story
Associated Milk Producers Inc.
AMPI Communications Team



News Story

Manure Injection Adding Value for Farms Large and Small
Maryland & Virginia Milk Producers Cooperative Association
MDVA Communications Team



News Release Third Place

Dairy Farmers of America and its regional brands taking action

to ensure families in need have milk
Dairy Farmers of America
Kim O’Brien



News Release Second Place

Cabot Earns Four Best of Class Honors at World

Championship Cheese Contest
Agri-Mark
Amber Sheridan



News Release

Darigold breaks ground on new production facility

in Pasco, Wash.
Darigoid
Chris Arnold



Best of Show: Writing

Feature Story:

Perfect Pairing - The Link Between Compost & Milk
Maryland & Virginia Milk Producers Cooperative Association
MDVA Communications Team



Special Projects



Advertising Third Place

Cultivating Dairy Goodness at Maryland & Virginia
Maryland & Virginia Milk Producers Cooperative Association
MDVA Communications Team



Advertising

Second Place

DAIRY FARMERS OF AMERICA
LAUNCHES “NERD HERD" CAMPAIGN
TO SHOWCASE THE COOPERATIVE'S
SUSTAINABILITY COMMITMENT

6/01/2021
On World Milk Day and Throughout June Dairy Month, a Series of Digital and Stream

Will Convey Dairy’s Goodness and Combat Misconceptions About Its Environmental Impact.

From powering family d s with wind and solar to capturing carbon emissions through soil
conservation and turning cows’ waste into electricity, Dairy Farme!

with its family farm-ow: ing the charge to a more E

World Milk Day, and continuing throughout the month of June, the Cooperative is launching a

new media campaign featuring the DFA Nerd Herd.

Led by farmers and a team of engineers, nutritionists, veterinarians, technology expel
ate consumers about DFA's sustainability
ressing misconceptions about d; nvironmental impact. Through

a series of humor yet informative vidk a Nerd Herd member will free different dairy

products of environmental misconceptions by setting the traight about the vari

tives in placs et-zero e s by 2050.

Too hot? Dairy Farmers of America helps cool things

down with milk
Dairy Farmers of America
DFA Communications Department



Advertising First Place

We are Cabot
Agri-Mark
Cabot Marketing Team



Videos Third Place

From our Farms to Your Families
United Dairymen of Arizona
Roxy Helman and Resound Creative



Videos Second Place

On the path to greenhouse gas neutrality
Darigoid
Tafline Laylin and Axios



Videos First Place

Did You Know? Cow Care Video

Tillamook
Tillamook Stewardship, Communications and Marketing teams



Website Third Place

LAND &Y LAKES INC.

Helpcenter ~  Edit.

GIVING WEEK
ROOT

FARMERS ARE INGREDIBLE

LOL Giving Week day 4:
give

We're going big -- with Big Ten football
(Join us!) Butter buzz! The sdle. It's here

Land O’Lakes Front Door

Land O’Lakes, Inc.
Land O’Lakes, Inc. Communications, IT and HR Teams



Second Place

BETTER TOGETHER

Who We Are ~ WhoWe Serve  QurProducts -

MOOQVING FORWARD SINCE 1960
heh

Careers

UDA’s Rebranded Website

United Dairymen of Arizona
Roxy Helman and Resound Creative



Website First Place

The American Connection Project
Land O’Lakes, Inc.
Land O’Lakes Communications and Brand Marketing Teams



Campaign Third Place

ASSOCIATED MILK PRODUCERS INC.
Special Projects - 14: Campaign

NATIONAL BUTTER DAY CAMPAIGN

CAMPAIGN DESCRIPTION

Objective AMPI's Dinner Bell Creamery established the annual National Butter Day to
celebrate this simple and delicious food.

Our research found Wikipedia listed National Butter Day as Oct. 25.
However, Wikipedia doesn't reference or link to any other sites and no other
sites listed Oct. 25 as National Butter Day. The unofficial keeper of national

days is NationalDayCalendar.com, who did not yet have a butter day registered. 3 2
ational Butter Day Campaign
Since National Butter Day was not an established day, taking the initative to do

so gave Dinner Bell the opportunity to “own the mindshare” of this event. ASSOCiated M i I k PrOd u Ce rs I nCI
AMPI Communications Team

Purpose We want butter buyers to:
= Share their love of butter — whether it's the reason they love butter
or how they use butter.
Tag their butter or recipe photos and videos with #NationalButterDay.
Follow @dinnerbellcreamery on secial media channels to enter a contest to
win butter for ayear.
Buy more butter.




Campaign Second Place
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Dairy Farmers Of America Shows Consumers How Dairy
Can Help The Planet

Dairy Farmers of America
DFA Communications Department



Campaign

First Place
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#  1o Campaign Elements:

Far™S  Earned Media - Giving Back

Daily efferson €
JUNE IS e

YEARS ON YOUR SIDE
Today In St. Lou

Sit down at the World’s Longest
Breakfast Table in Michigan

June (Extraordin)Dairy Month Campaign

Prairie Farms
The Prairie Farms Marketing Team



Single Issue/Special Purpose Publication Third Place

SOCIAL
%ESONSI ILITY

2022 Social Responsibility Report
Dairy Farmers of America
DFA Communications Department




Single Issue/Special Purpose Publication Second Place

Co-op Crafted AMPI Stewardship Report

With care Associated Milk Producers Inc.
AMPI Communications Team - Sarah Schmidt &

I |2[12E] AMPI Stewardship Report

m— Nickie Sabo




Single Issue/Special Purpose Publication First Place

Jilldmiook

PUTTING PURPOSE
INTO

ACTION

2021 STEWARDSHIP REPORT

g
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Tillamook's 2021 Stewardship Report
Tillamook
Colleen Heffernan, Jenna Cerruti and Paul Snyder



Best of Show: Special Projects

Advertising:

We are Cabot
Agri-Mark
Cabot Marketing Team



COMMUNICATOR OF THE YEAR

Tillamiook
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